H REABI LI TY PLACEMENT CAMPAI QN

The HreAbility Placement Canpaign is an innovative approach to expandi ng job
pl acenent services to Mnnesota enployers and Division of Vocational Rehabilitation
clientele. The canpaign was devel oped through a joint partnership between the
M nnesota Advertising Federation and a consortium of five area Projects Wth Industry
prograns and the Mnnesota Division of Vocational Rehabilitation.

Canpai gn pl anning began in June 1983 with a joint neeting between consortium
and M nnesota Advertising Federation representatives. The initial canpaign proposal
was accepted by the Advertising Federation's Public Service Conmttee for its 1984
Public Service Project.

In that proposal, consortiummenbers identified their client's need for
additional exposure to enployers statewide. D sabled people, although qualified
and capabl e, were frequently overl ooked when job openings occurred. Enpl oyers
who had not had direct contact wth Dvision of Vocational Rehabilitation or
Projects Wth Industry staff were either apprehensive or sinply unaware of the
abilities of disabled job applicants. Q her enployers, interested in hiring
di sabl ed wor kers, frequently becane frustrated in trying to access agency services
by bureaucratic red tape or difficulties in obtaining inmrediate job placenent
servi ces.

To address these concerns, the Mnnesota Advertising Federation and the
HreAbility consortium proposed a conprehensive advertising canpaign directed to
m ddl e nanagenent and supervisors. Enployers will be encouraged to use one nain
access point, a toll-free tel ephone nunber, to obtain information about hiring
di sabl ed wor kers.

The advertising canpai gn, devel oped by the Mnnesota Advertising Federation,
includes print production for posters, nmagazi nes, newspapers and transstops
(bus shelters.) Printed pieces have been distributed statewide and are directed
to the peopl e who nake hiring decisions. Two public service television commercials
have been produced, one 30 second and one 10 second spot. Advertising Federation
nenbers are responsible for obtaining television air tine as well as donated
space in printed publications such as Corporate Report. HreAbility consortium
are responsible for poster placenent.

Consorti ummenbers devel oped the tel ephone protocol for the DVR staff person
hired to answer the toll-free nunber. The protocol insures immediate and consi stent
caller response, with direct mail of collateral naterials forwarded to each caller.
A denographi c data sheet is conpleted in response to each call so that canpaign
inpact is neasurable and to insure tel ephone followup 24 hours after the initial
call to determne enployers' need for additional information.



For callers with immedi ate job openings or who request specific services, such
as Targeted Jobs Tax Oedit (TIJTC information, accessiblity surveys, or awareness
training, Projects Wth Industry or DVR placenent staff will be notified on a
rotating basis to contact the enpl oyer within 24 hours. For callers fromout-
state areas, followup will be nade by local D/R staff. P acenent contacts

and enpl oyer accounts wll be expanded for both Projects Wth Industry and D vision
of Vocational Rehabilitation offices.

Specifically, the prinary objective of the HreAbility Placenent Canpaign is
to develop job opportunities for disabled people through an extensive statew de
advertising canpaign. Developed in joint partnership between the M nnesota
Advertising Federation, five Projects Wth Industry Prograns and the M nnesota
D vision of Vocational Rehabilitation, enployers will receive information and
servi ces whi ch incl ude:

- Howto apply for Federal Targeted Job Tax Cedits

- Howto adapt work duties and work environnents

- How to reduce both architectural and attitudinal barriers

- Howto effectively nanage disabl ed enpl oyees

- How to access applicant prescreeneing and pl acement services.

For those disabled persons who call, assistance will be provided to direct them
to the neartest DVR field office. Qurrent DR clients who call wll be encouraged
to contact their counselor.

Participants in the HreAbility Canpaign include:
The M nnesota Departnent of Economic Security, Dvision of Vocational Rehabilitation
Projects Wth Industry Prograns at University of Wsconsin, Stout, and:

Human Resource Devel opnent Institute, St. Paul

Milti Resource Center (MRC), M nneapolis

Sister Kenny Institute, Mnneapolis

Control Data Corporation, Bl oom ngton
The M nnesota Advertising Federation, and nmenbers:

Fallon, ME ligott and R ce Advertising Agency

Bl air Tel evision

Dorn Conmuni cat i ons
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