
2023 Self-Advocacy 
Conference
We’re All in This 
Together

• Organizing, planning and executing is done by SAM, Allies, Staff and 
Volunteers

• Workshops led by advocates, community members and partners

• Includes opportunities to build kinship, collaborate with other orgs 
and Self-Advocacy Sound Off and Poetry Room

• An award is given for excellent advocacy 

• Greater MN Led- State Wide Reach

• It is an opportunity to learn from each other and grow as a movement



Disability Power 
Day!

• Power to the People every 
Thursday 10am-11:15am

• Event is virtual the 1st, 2nd

and 4th Thursday
• Event is In-Person 3rd 

Thursday of the month
• We celebrate, empower and 

share with each other the 
power of community.

• Once a month we come 
together with PWDs and 
People without disabilities

• We practice, share a meal and 
sing about our rights

• The choir also performs at 
special events and locations

Side-By-Side 
People’s Choir



What does ACT have 
Coming Next?!?!

• Coffee Chat
• Disability Equality Podcast
• Disability Pride Fest 2024
• Olmstead Academy



Questions ?
And 

Comments !
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October 4, 2023

Treat People Like 
People Campaign
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Progress Update
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Progress So Far
• • • •
Social Media

Creation of content 
Community management

Digital Ads
Maintenance 
Optimization 

Website
Hosting and maintenance 
UX and content review based on focus group feedback  

Creative Development
Concept Strategy approved 
Cocreation outreach 
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Metrics: Treatpeoplelikepeople.org
• • • •
June 5 – September 15, 2023

Visitors: 7,567
The number of unique individuals who 
visited the website.

New Visitors: 7,367
The number of visitors who have never 
visited the site before. 

Sessions: 10,628
Total number of times the website was 
visited, including repeat visits from 
individuals.
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What We Heard 
• • • •

“Everyone can learn 
this lesson!”

“I found Treat People Like 
People online and I had to 
come to the State Fair and 

pick up merchandise.” 
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Campaign Creation 
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Campaign Objectives  
• • • •
Expand the existing Treat People Like People campaign to increase 
awareness.

Educate key audiences about the problem of abuse and neglect of 
people with disabilities, where to access resources, and how to best 
support people with disabilities.

Understand and change assumptions regarding people with disabilities 
to encourage inclusivity and equity among everyone.

Improve the quality of services received by those with disabilities by 
reaching professionals with awareness messaging.
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Campaign Target Audiences   
• • • •
This campaign will speak to these three primary audiences: 

People with disabilities

Families of people with disabilities

Providers and lead agencies that serve people with disabilities

But we know this is a message all of Minnesota needs to hear. 



SYCAM   |   March Social Content 13

Campaign Cocreation 
• • • •
Russell Herder will partner with organizations such as 
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Campaign Cocreation 
• • • •
This campaign is created from the real voices of our partners, incorporating their 
feelings, their stories, their humor, and their willingness to share with everyone who 
they are – centered around this recognition: 

I’m human.
You’re human. 

Let’s start there.
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Campaign Photo Style 
• • • •
Real people in the places they live, work, and play. Visuals will be personality driven, in 
a candid, photojournalistic style.   
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What This Might Be
• • • •

I’m human.
You’re human. 

Let’s start there.

Name: Akmal Wan
Occupation: Student
Hobbies: Video games, music

“Being a friend is kind of 
like my superpower.”
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What’s Coming Up
• • • •
Continuation of social media

Updating strategy and content to match upcoming campaign 

Digital ads
Updating targeting and creative

New campaign launch
Updating the website
New collateral and messaging
Videos

Cocreation with the community 
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• • • •
275 Market Street, Suite 319

Minneapolis, MN 55405

+1 612 455 2360
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MN Governor’s Council on Developmental Disabilities
October 4, 2023
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Topics

CQI Initiatives
• PPR Reporting 
• Customer Satisfaction

245D Bill of Rights
• Situational Videos
• Post-Production Focus Group Discussions
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CQI Initiatives 

PPR Reporting Process 
• Implementation of a streamlined reporting process and template 
• Verification of grantee ACL measurements 

Customer Satisfaction – Online Platform 
• Customer Satisfaction using Survey Monkey 
• 3rd Party results verification 
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245D BoR Situational Videos
o The Olmstead Plan calls for targeted efforts to prevent abuse and neglect.
o Continued effort in the public education campaign 
o Purpose of 245D Bill of Rights Videos:  

o Increase awareness and understanding of personal rights
o For training purposes on how to be aware and prevent maltreatment in an effort to prevent future 

abuse and neglect

May 25, 2023 September 1, 2023https://mn.gov/mnddc/

https://mn.gov/mnddc/
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245D Bill of Rights Focus Groups – August 2023 
o Understand satisfaction and recommendations for improvements with the intended audiences
o Qualitative Person-Centered Design Approach

o Four (4) small group discussions – 30 minute sessions via Zoom
o Post discussion on-line follow up survey
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Findings: 
• 245D Bill of Rights Situational Videos are well liked by all the individuals who participated in this 

study.

• Overall, they believed the videos to be extremely beneficial , especially as a resource but also as a 
training tool not only for staff and clients but also for other establishments that service individuals 
with disabilities including Hospitals, Senior Living Communities and Government Agencies. 

• Many mentioned staff should be required to not only watch the videos themselves, but also show the 
videos to clients.

“This is way better than just getting a packet of papers.  This puts it 
in perspective – Rights are not just ‘things’, but everyday occurrences 
that people should be aware of.”

• Participants recommended additional training tools would be beneficial to ‘go along’ with the 
situational videos to assist in educating people on the bill of rights - such as training guides for staff, 
and user guides for individuals, family members and advocates.



Impact of the Intersection of Developmental Disabilities and 
Other Population Profiles on Experiences with Discrimination

D R A F T T o p  L i n e  P r e s e n t a t i o n  t o  G C D D  o n  O c t o b e r  4 ,  2 0 2 3

Q U A N T I T A T I V E  s u r v e y  r e s e a r c h ,  c o n d u c t e d  b y  M a r k e t R e s p o n s e  I n t e r n a t i o n a l .    ( P r o j .  2 5 0 8 )



Phase I:  Qualitative research completed in August 2022 was designed to 
gain insights regarding:

 The nature of discrimination and all its forms;

 How it is experienced by various groups with intersecting profiles;

 Impacts and results, both short-term and long-term.

The report from the first phase qualitative research proposed this recommendation 
for next steps:

If progress in reducing discrimination in Minnesota is the goal, then there 
needs to be a research system put in place for obtaining benchmark measures 
of incidences of discriminatory behaviors and practices, and tracking changes 
over time. 

Phase II:  Benchmark Quantitative survey completed in September 2023
was designed to gain comparative measures of various forms of discrimination 
among four populations:

1) White people with disabilities

2) Black, indigenous, (and other) people of color (BIPOC) with disabilities

3) White people WITHOUT disabilities

4) BIPOC WITHOUT disabilities

Multi-phased intersectionality studies are 
focused on the intersectionality of racial and ethnic 
communities, and developmental disabilities that 
leads to social discrimination and disparities across 
delivery systems, and program areas.  

These systems include health care, employment, 
special education, and social services (e.g., home 
and community-based waiver services), and related 
abuse and public safety responses.

Research
Overview

2508 Intersectionality II Survey September  2023
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Sexual orientation and gender identity 
information was collected; findings will 
be included in the final report.



6% 5%
6% 12%

32%
32%

56% 50%

Intersectionality impacts are measured by comparing survey responses from white and BIPOC people with disabilities, and control 
samples from both these populations without disabilities.   The white and BIPOC disability samples are well matched in terms of the 
relative percentages of self-advocates and advocates.

White Disability
Sample (n=187)

BIPOC Disability
Sample (n=185)
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DISABILITY and CONTROL SAMPLES − White and BIPOC

I have a disability

I am a parent of person with a
developmental disability

I am a family member of person with a 
developmental disability

I am PCA for person with developmental disability

Control Samples:
WITHOUT Disabilities

White (n=64)

BIPOC (n=157)

Dev. Disability

51% 38%

2508 Intersectionality II Survey September  2023



The BIPOC sample includes several non-white racial and ethnic communities, 
though Black, African Americans have the most dominant share.
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BIPOC SAMPLE

n=70

n=32
n=19

n=28

n=8 n=15 n=13

n=55

n=7 n=26
n=21

n=11

n=25
n=12

Black, African
American
(n=125)

Black, East African
(n=39)

Hispanic, Latinx
(n=45)

American Indian,
Alaskan Native

(n=49)

South East Asian,
Hmong
(n=19)

Other Asian, Pacific
Islander
(n=40)

Other, Non-White
(n=25)

Percent of Total BIPOC Sample
by Race and Ethnicity (n=342)

With Disability (n=185)

WITHOUT Disability (n=157)

37%

11%
13% 14%

6%

12%

7%

2508 Intersectionality II Survey September  2023



The SURVEY INTRODUCTION encouraged respondents to reveal how well we are 
all living up to the One Minnesota promise:
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ONE MINNESOTA Survey

When you’re out in the community, do you feel acknowledged, appreciated, respected?

Are we living up to the One Minnesota Promise?  

In Minnesota, we know we are all better off together... Diversity, inclusion, and equity are 
therefore essential core values and top priorities.

Whether the One Minnesota promise is actually achieved depends on all of us, not just the 
government.  It all comes down to how we treat each other.  

Please take a few minutes to take this survey and tell us how you feel you are treated by your 
fellow Minnesotans.  

2508 Intersectionality II Survey September  2023



Within the past 12 months, do you believe you….   (percent who responded YES)

Were unfairly treated,
worse than others are treated

Encountered barriers or obstacles 
to needed products or services

Were restricted from opportunities, 
privileges or activities

White, No Disability

White, with Disability

BIPOC, No Disability

BIPOC, with Disability 46%

37%

52%

16%
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UNFAIR TREATMENT, BARRIERS, and RESTRICTIONS

47%

29%

67%

8%

45%

27%

61%

9%

Members of BIPOC communities who do not have any disabilities are 2 to 3 times more likely than white people without disabilities to 
experience unfair treatment, barriers from needed products or services, and restrictions from privileges that are available to others.  
HOWEVER, perceptions of being subjected to these kinds of negative experiences are highest among white people with disabilities.
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WHERE UNFAIR TREATMENT, BARRIERS, and RESTRICTIONS OCCUR
BIPOC with Disabilities

(n=116)
White with Disabilities

(n=146)

At a grocery store or other retail shop 42% 29%
At a hospital or healthcare clinic 34% 41%

At a park, playground, mall, zoo, or other public space 33% 33%
At a public school 28% 30%

At a place of employment 28% 27%
Dealing with government social services 28% 36%

Dealing with transportation services 27% 32%
At a restaurant, bar, brewpub, or coffee shop 27% 29%

At a movie theater, concert, or other entertainment venue 24% 12%
Dealing with a landlord 21% 9%

Dealing with health insurance provider 19% 34%
At a health club, or other social club (yoga class, dance studio) 18% 10%

Applying for a credit card, or loan for a large purchase 16% 3%
At an auto dealership or auto service and or repair shop 16% 3%

Dealing with Medicare or Medicaid services 16% 27%

In encounters with police, or judicial system 16% 13%

Applying for a mortgage, or home equity loan 10% 1%

Dealing with other insurance provider (home, auto) 9% 9%
At a private or charter school 5% 5%

BIPOC with disabilities are more likely 
to report negative experiences in 
public situations than white people 
with disabilities.

With the shaded cells one can conclude with 95% 
confidence that the differences between the two 
disability populations are statistically significant.

BIPOC with disabilities are also more 
likely to experience negative 
treatment in financial dealings.

2508 Intersectionality II Survey September  2023
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Findings for BIPOC With 
Disabilities



WHERE UNFAIR TREATMENT, BARRIERS, and RESTRICTIONS OCCUR
BIPOC with Disabilities

(n=116)
White with Disabilities

(n=146)

At a grocery store or other retail shop 42% 29%
At a hospital or healthcare clinic 34% 41%

At a park, playground, mall, zoo, or other public space 33% 33%
At a public school 28% 30%

At a place of employment 28% 27%
Dealing with government social services 28% 36%

Dealing with transportation services 27% 32%
At a restaurant, bar, brewpub, or coffee shop 27% 29%

At a movie theater, concert, or other entertainment venue 24% 12%
Dealing with a landlord 21% 9%

Dealing with health insurance provider 19% 34%
At a health club, or other social club (yoga class, dance studio) 18% 10%

Applying for a credit card, or loan for a large purchase 16% 3%
At an auto dealership or auto service and or repair shop 16% 3%

Dealing with Medicare or Medicaid services 16% 27%

In encounters with police, or judicial system 16% 13%

Applying for a mortgage, or home equity loan 10% 1%

Dealing with other insurance provider (home, auto) 9% 9%
At a private or charter school 5% 5%

Whites with disabilities appear to be more 
likely to report negative experiences in 
dealings with institutions related to 
healthcare and health insurance.

With the shaded cells one can conclude with 95% 
confidence that the differences between the two 
disability populations are statistically significant.

2508 Intersectionality II Survey September  2023
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Findings for White With 
Disabilities



Percents Mostly + Always (Q7)

White With 
Disability

(n=187)

BIPOC With 
Disability

(n=185)

White WITHOUT 
Disability

(n=64)

BIPOC WITHOUT 
Disability

(n=157)

If I’m at a restaurant or coffee shop, or just out and about, 
people are generally very nice to me 71% 55% 91% 67%

I get good service whenever I go to a grocery store 
or other retail shop 61% 46% 81% 69%

When I meet new people, they make me feel 
welcomed into their social group 33% 32% 64% 52%

People treat me with respect 50% 53% 86% 67%

I feel comfortable going outside my immediate 
community of people who are familiar with me 44% 50% 81% 58%

I feel like I’m treated as an equal to other people, 
not less than, or different 38% 36% 78% 56%

Instead of seeing me in a stereotypical way, 
people see me for who I am 34% 34% 69% 49%

If there is something I need in order to gain access 
to a place or service, people are very accommodating 34% 39% 79% 53%

9

TREATMENT OUT IN PUBLIC
The following statements describe how you might 
feel when you are out and about in the broader 
community.  Please indicate the extent to which you 
experience what each statement is describing. 

NEVER Rarely SOMETIMES Mostly ALWAYS

BIPOC with disabilities are less 
likely than all other groups to feel 
welcomed in public serving 
businesses.

All people with disabilities, white 
and BIPOC, are equally less likely 
than people without disabilities 
to feel welcomed and treated as 
equals by other people.

With the samples of n=157 or more, all differences  
of 10% or more are statistically significant.
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Percents AGREE: Strongly + Somewhat (Q8)

White With 
Disability

(n=187)

BIPOC With 
Disability

(n=185)

White WITHOUT 
Disability

(n=64)

BIPOC WITHOUT 
Disability

(n=157)

I feel comfortable in the home where I live 80% 78% 94% 80%

I have enough money to live on 55% 53% 72% 54%

I have access to the healthcare I need 78% 73% 79% 70%

I have access to the transportation services I need 63% 67% 84% 71%

I have access to the employment I desire 37% 44% 64% 56%

I have access to the quality of education that I need 50% 49% 67% 60%

I feel safe in the neighborhood where I live 80% 69% 86% 71%

All things considered, my home community 
is a good place for me to live 79% 71% 84% 71%

I feel as though I am included in society 
as much as I can be, or want to be 52% 52% 83% 60%
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BASIC LIVING AND SOCIAL NEEDS
Please indicate the extent to 
which you disagree or agree with 
each statement.

DISAGREE 
Strongly

DISAGREE 
Somewhat

NEITHER 
Agree nor 
Disagree

AGREE 
Somewhat

AGREE 
Strongly

White people WITHOUT disabilities are more likely than all others to have 
these basic living and social needs adequately met.

Both whites and BIPOC have lower 
employment access than those 
WITHOUT disabilities.

Feelings of inclusion in society are 
equally low for both whites and BIPOC 
with disabilities.

2508 Intersectionality II Survey September  2023

Whites WITHOUT disabilities are more 
likely than all others to feel they have 
enough money to live on.

BIPOC with or without disabilities are 
less likely than whites to feel safe in 
their neighborhoods.
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MINNESOTA DEI OVERALL RATINGS

Very 
Poor

Sub-
par Fair Good Excellent

1 2 3 4 5 6 7 8 9

All things considered, using the scale below, how would you rate the state of Minnesota, 
and its people as a whole, in how well we are living up to the One Minnesota core values 
of diversity, equity, and inclusion for all Minnesotans? 

Very Poor 2 Sub-Par 4 Fair 6 Good 8 Excellent

Ratings were less than good overall for the State of Minnesota, 
and its people as a whole, for how well we’re living up to the 
One Minnesota promise.  The lowest overall rating was given 
by white people with disabilities.

White
with 

Disability
5.2

BIPOC
with 

Disability
5.7

BIPOC 
WITHOUT 
Disability

6.0

White 
WITHOUT 
Disability

6.1
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White people with developmental disabilities:

 Most likely to feel unfair treatment, barriers, and 
restrictions from privileges.

 More likely to report negative experiences in 
dealings related to healthcare and health insurance.

 Gave the lowest One Minnesota rating of any group.
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SUMMARY AND CONCLUSIONS

BIPOC with developmental disabilities:

 More likely to report negative experiences in public 
situations.

 Less likely than all other groups to feel welcomed in 
public serving businesses.

 More likely to experience negative treatment in 
financial dealings.

Having a developmental disability has more impact than race or ethnicity on overall feelings related to access, 
inclusion and how one is treated by others.

However, the intersection with race and ethnicity does influence how and where the negative impacts of having a 
developmental disability are felt.
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THANK YOU!   From your  
MarketResponse Team:
TOM PEARSON, Managing Director
t.pearson@marketresponse.com

SUSAN McCULLOUGH, Sr. Research Director
s.mccullough@marketresponse.com

DEREK PEARSON, Sr. Research Manager
d.pearson@marketresponse.nl

LYNN SCHREIFELS, Research Analyst
l.schreifels@marketresponse.com

Impact of the Intersection of Developmental Disabilities and 
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D R A F T T o p  L i n e  P r e s e n t a t i o n  t o  G C D D  o n  O c t o b e r  4 ,  2 0 2 3

Q U A N T I T A T I V E  s u r v e y  r e s e a r c h ,  c o n d u c t e d  b y  M a r k e t R e s p o n s e  I n t e r n a t i o n a l .    ( P r o j .  2 5 0 8 )


